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The Survey name MICS collected information on exposure to mass media and the use of computers and the internet. Information was collected on exposure to newspapers/magazines, radio and television among women and men age 15-49 years, while the questions on the use of computers and the use of the internet was asked to 15-24 year-olds.

[bookmark: _GoBack]Access to Mass Media

The proportion of women who read a newspaper or magazine, listen to the radio and watch television at least once a week is shown in table MT.1.

Example text for Table MT.1: %% percent of women in Country read a newspaper or magazine, %% percent listen to the radio, and %% percent watch television at least once a week. Overall, %% percent do not have regular exposure to any of the three media, while %% percent are exposed to at least one and %% to all the three types of media on a weekly basis.

[PLACE TABLE MT.1 ABOUT HERE]

Women under age 25 are more likely than older women to report exposure to all three types of mass media. Strong differentials by area, education and socio-economic status are observed for exposure to all types of media, primarily due to differentials in exposure to print media and radio.

Women with higher education are almost twice more likely to have been exposed to all three types of media than women with primary education. Similarly, %% percent of women in the richest households have been exposed to all the three media forms, while the corresponding proportion of women in the poorest households is only %% percent. Larger proportions of women are exposed to all the media types in urban areas (%% percent) than in rural areas (%% percent). Exposure of women to all the three mass media is greatest in name of region (%% percent) and lowest in the name of region (%% percent).

Example text for Table MT.1M: Men age 15-49 years report a slightly higher level of exposure to all types of media than women as shown in Table MT.1M. At least once a week, %% percent of men read a newspaper or magazine, %% percent listen to the radio, and %% percent watch television. %% percent do not have regular exposure to any of the three media. %% percent are exposed to at least one and %% to all the three types of media on a weekly basis.

The table shows that, for men, the relationships between exposure to mass media and background characteristics are generally similar to those observed among women. However, interestingly, men have a somewhat different pattern of media exposure by age than women. While younger women are more likely than older women to report exposure to all three types of media on a weekly basis, younger men are generally less likely than older men to be exposed to all three media because they are less likely to read a newspaper/magazine or listen to the radio on a weekly basis.

[PLACE TABLE MT.1M ABOUT HERE]
Use of Information/Communication Technology

The questions on computer and internet use were asked only to 15-24 year old women and men.

Example text for Table MT.2: As shown in Table MT.2, %% percent of 15-24 year old women ever used a computer, %% percent used a computer during the last year and %% percent used at least once a week during the last month. Overall, %% percent of women age 15-24 ever used the internet, while %% percent used during the last year. The proportion of young women who used the internet more frequently, at least once a week during the last month, is smaller, at %% percent.

As expected, both the computer and internet use during the last 12 months is more widespread among the 15-19 year old women. Use of a computer and the internet is also strongly associated with area, education and wealth.

Only about half of women with primary education report using a computer during the last year, while almost all of the women with higher education used a computer. Similarly higher utilisation of the internet is observed among young women in urban areas (%% percent) compared to those in rural areas (%% percent). The use of the internet during the last year is greatest in the name of region (%% percent) and lowest in the name of region (%% percent), while the proportion is %% percent for young women in the richest households, as opposed to those living in the poorest households (%% percent).

[PLACE TABLE MT.2 ABOUT HERE]

Example text for Table MT.2M: Almost the same proportion of young men as young women used a computer and the internet during the last year as shown in Table MT.2M. %% percent of 15-24 year old men used a computer during the last year while %% percent used the internet at least once.

As displayed in the table, for young men, the differentials in terms of background characteristics are generally similar to those observed among young women. %% percent of young men in the poorest households used the internet during the last year compared to near-universal use among the young men in the richest households (%% percent). Those differentials become even more marked, both for men and women, when the use of a computer or the internet during the last month is considered.

[PLACE TABLE MT.2M ABOUT HERE]
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